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CLIL: 3 pillars

4
& £ -
< g 3
© Z 9
2 (o] B
i Y ‘Eﬂ

W - ~ CLIL model: Three Pillars

-~ &% i€k x (Flipped Classroom) # % 3w

AFERY PHREORGETERFH A BR AR AT
PR E I F o BEE TR PPT @i AFRGREFEHE L NREFN
mad o AEBEEP BN FEAREHRNIEY o B UkEE
B SSRY o~ dih s FALfRA - B RS RiRE 2L Y 2x [eRl=- ]

TRADITIONAL FLIPPED

Lecture j
‘: ‘: Homework :

activities
Bl - 3RKFAPREETEARERE T2 RY

Classroom activities
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“Nice to meet you.”

“Let’s Do Something Together”

“Will you be my...?"”

Before Class

.

.

Watching videos and
reading

Getting familiar with
terms and phrases
Introduction to
concepts

-

-

Formative
assessment
Check for
understanding

During Class

After Class

Projects, problems,
small groups,
discussions, labs,
creating things,
analyzing things

*  Projects, papers,
creating things,
reviewing key
concepts

Formative
assessment
Check for
understanding

*  Formative
assessment

*  Check for
understanding
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¥ | (evaluating) 2 T £
Traditional Model

Studentsare
responsible for
homework in
theselevelsof
understanding

Teachers
introduce
new
material to
students.
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Creating

J (applying) ~[ 4 47 (analyzing)
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Flipped Model

Studentsand
teacherswork
together
during the
school dayon
theselevelsof
learning.

New material
is introduced
to students
outside of
class as their
homework.

Blooms Taxonomy
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epreference for
seeing

*ep pictures,
diagrams, flip
charts,
handouts,

demonstrations,

videos

J/

epreference for
listening

eeg hearing a
lecture,
dialogue,
discussions,
music

epreference for
touching, feeling
and doing

ecg practising
skills, role play,
simulations,
anything hands-
on
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OGO . What is Sport Marketing?
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Sport marketing iz divided into three secfors. % sector
The first is the advertising of sports and sporis < advertising
associations such as the Olympic Games, FIFA, L.
<  sports associations
NBA, or MLBE. The second is the use of sporting
teams and athletes to promote various products. The < the public
third is the promotion of sport to the public in order <  participation
| to increase parficipation. ,,»‘"'I
Wl sl (v E e A
Marketing of sport K//. In the first case, the promotion is x\\

Marketing through sport | directly related to sports. In the second case,

the products can but do not have to be
directly related to sports.
When the promotion is about sports in
general, the use of this kind of strategy is
called “Marketing of Sports.”
Product
When the promotion is not about the
sports but sports events, athletes, teams or
“ leagues are used to promote different

products, the marketing strategy is called
“Marketing through sports."
sporting | When the promotion is about increasing
venues \ participation among the public it is called /
\~\'E;mssroots Sports Marketing." %
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Listen up - Sports Marketing Video — Part| (3 minutes TEST)

Group No: Name: Score:
Everywhere you look, you are hit by messages to buy p .| , 5 , and
= . Some grab your attention, some do not; some aloud an||:| a

some appeal to your m , and some even make us think.

Business is a hired company to help sell product, this is called marketing. Marketing is
e between two parties, they provide win-win for both, usually | in

money. They are exchanged in some p , 5 ,orl ,inr for money.
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Part 1
https://www.youtube.com/watch?

SHETIEE _ : : .
e el T E R Aeaturemsrm. :2AITEE - Reading comprehension:

share_video_user What is STP ? ) )

1. The letters "STP" in STP marketing
Part 2 stand for segmentation, targeting and
https://www.youtube.com/watch?v=PF- positioning.
DpMbW3T8 2.The STP..ER=E%
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Sports Marketing Video
http://www.youtube.com/watch?v=Ve-
ZcABM7LE&sns=em

Sports Marketing Video
WwWw. VOUTUbE‘.CO'H

Sports Marketing

& WEES

Listen up - Sports Marketing Video - Part |
(8 minutes TEST)

Everywhere you look, you are hit by
messages to buy products, ideas,
service..BRES
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I' ;s .and e

. Some grab your attention,

some do not; some aloud and a , some appeal to
your m . and some even make us think.

Business is a hired company to help sell product, this is
called marketing. Marketing is ¢ between two
parties, they provide win-win for both, usually | in
money. They are exchanged insomep s, orl .

inr___ for money.

Sports marketing, however, is more than just needs and

wants of consumers. It is about connecting to ¢ 5
building p . and using people as strength, power, and
c i

Take a moment to take a look the Gatorade ¢ . Think

about the t___ they are using to sell their product.

The first thing to hit you is m . It is very “gladiate-
like”, commanding and powerful. Why isb___and w
seen more important than color? Why they put slow
motion to give you a sense of power. The message they
are sending in the commercial is; you too can be a hero if
you drink Gatorade, you couldbeal .

Did you n the color of Gatorade coming out of

athlata’s hadias

= EREREIE
Take a try!

Practice makes nerfect
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What is SWOT?
SWOT analysis is a tool for auditing an organization and its
environment. SWOT stands for strengths, weaknesses,
opportunities, and threats.

SWOT analysis is the first stage of planning and helps marketers
to focus on key issues.

Strengths and weaknesses are internal factors. Opportunities and
threats are external factors.

A strength is a positive internal factor. A weakness is a negative

internal factor. An opportunity is a positive external factor. A threat
is a negative external factor.
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hear it, or do it

Confucius, 450 B.C.

e Tell me, and | will FORGET.

e Show me, and | may REMEMBER.
e Involve me, and | will

UNDERSTAND.
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Listen up and answer the gquestions

http:/fwww.youtube com/watch?v=Ve-ZcABM7LE&sns=em




Listen up and write down the answers (1) Listen up and write down the answers (2)

Everywhere you look, you are hit by messages to buy Business is a hired company to help sell product, this is
products, ideas, services, and entertainments. Some called marketing. Marketing is exchanged between two
grab your attention, some do not; some aloud and parties, they provide win-win for both, usually involve in
aggressive, some appeal to your motions, and some money. They are exchanged in some products, services,
even make us think. or ideas, in return for money.
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e et ot efdperens i rs (3) Listen up and write down the answers (4)

Sports marketing, however, is more than just needs and Take a moment to take a look the Gatorade

wants of consumers. It is about connecting to emotions, commercial. Think about the technique they are

building passion, and using people as strength, power,
and commitment.

using to sell their product.
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