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Case 3: Santa Claus Village, Lapland,
Finland (Case Study, p. 50) :—
fe=]

* Adapted from Pretes
(1995)

* Two traditional types
of tourists

— Wilderness and
solitude sought:
domestic

— Tourists interested in
the indigenous culture

“of the Sami (Lapp)

people

K

Case 3: Santa Claus Village, Finland
Case Study (Cont’d, p. 51-52)

* Economic impacts
— 1986~1994: Visitors to
Lapland>22% T
— Foreign earnings: 29%'
— Attributed mainly to
the Santa Claus Village
— Employee: 290 people

— Tn 1990: 7% of tofal

tourism employment in o
J\anlnd

(K™%

1989 277,000 =

321,000 -
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Case 3: Santa Claus Village, Finland
Case Study (Cont’d, p. 50)

* Economically dependent
on tourism
— Early 1990s: > 6,000
people in the industry
— By the early part of
the 21st century:
9,500 ~ 10,000 (by

.~ Finnish Tourist
R }\Board, FTB)

WELCOME

TO THE SANTA CLAUS VILLAGE AT THE
ARCTIC CIRCLE IN ROVANIEMI, LAPLAND
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(=)~ Bz %8 &% (Environmental impacts of tourism)
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and Management Case in Namibia)
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Globalisation Case in Indonesia)
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Examination of Residents' Perceptions)
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